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To help us to reach the appropriate market for your book, please be as detailed as possible in your responses to the following questions. If you would like to discuss in greater detail any marketing or publicity issues regarding your book, please contact Stephanie Parker, Apress Product Marketing Manager for your book.  

Target Audience (Professional/Individual)

Please identify three or more key job titles the audience of your book holds:

1. 

2. 

3.


Exhibitions/Conferences/Workshops

Apress attends and promotes books at worldwide exhibitions, conferences, and workshops. 

1. Please list the key conferences for your book in order of priority


Journals/Magazines for Reviews

We will send copies of your book for review in key magazines, online publications, etc. Please indicate below the priority publications to which you would like us to send a review copy of your book:

Journal/Country/Publisher                   
Contact Name/E-mail/Phone/Address

1.  




2.  


3.
                     

4.


5.


6. 

7.

8.

9.

10.

MVPs/VIPs

We often send complimentary copies of Apress books to key influencers or people who are well connected at the corporate level. Who would you like to see receive a copy of your book (i.e., at Microsoft, Oracle, Sun, etc.)?

Please include email address or other contact information if possible:

1.

2.

3.

4.

5.

Other Media

Do you have any contacts at radio shows, community websites, e-newsletter editors, Slashdot.org, etc., to whom we can pitch your book?


1. 

2. 

3.

4.

5.

Potential Reviewers

Please list any friends or acquaintances (and their contact information) who would be willing to write an informative review of your book and submit it to online sites that review books, Slashdot.org, Amazon.com, etc.

1) 

2) 
3) 

4)
5) 


Thank you for taking the time to complete this form

Please return to Stephanie Parker | email: stephanie@apress.com

Apress – 2560 Ninth Street, Suite 219 – Berkeley, CA 94710 


How Can You Help to Market Your Book?

1. Post messages to relevant newsgroups with a news item, ‘New book published: Foundations of Jini 2 Programming’ or something along those lines. Messages from the author are inevitably better accepted than if a marketing person posts them. Please feel free to offer free review copies to the first five people that request a book. I’m very happy to fulfill these requests, just drop me a line: stephanie.parker@apress.com 

2. Could you run a contest (competition/free prize-draw) on your website?  Ask readers to submit tips, code, etc., and the best responses will be rewarded with a free copy of your book. Apress will donate up to five books for this purpose—please contact me if you would like to follow up on this idea: stephanie.parker@apress.com 

3. At the end of your e-mail signature, why not add: ‘Author of’ and a link to Apress.com or Amazon?

4. Talking with friends, coworkers, influencers, etc., can really help to spread the word. If you would like to distribute some simple flyers with book information and contact details, I’m more than happy to produce these for you.

5. If you wish, think about submitting papers for upcoming conferences that you would like to attend and use these opportunities to promote your book. Support material, i.e., flyers, is always available from me.

6. If you write articles for magazines or journals, remember to ask the editor to include the title of the book and the ISBN if possible.

7. Can Apress help to support you at user group meetings?  We can send t-shirts, books for prizes and reviews, flyers and other goodies (as available).

8. Above all, enjoy talking about your book!  You are at the centre of your book’s readership and ideally placed to talk about how useful your book could be for professionals in your sphere. Your guidance and enthusiasm will ultimately improve your book’s sales and visibility. Don’t forget to ask for support material at any time.
Apress®: The Expert’s Voice™
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